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               internet-reklamis msoflio bazari. 80-iani wlebis bolomde internetis gamoyeneba Semiofargleboda samxedro da kvleviTi amocanebiT, magram 90-iani wlebis dasawyisSi, rodesac momxmarebelTa ricxvma 100 milions gadaaWarba, komerciuli kompaniebi mixvdnen, rom interneti es aris ara marto komunikaciis unikaluri teqnologia, aramed es aris grandiozul auditoriasTan urTierTqmedebis plaTforma, romelic saSualebas iZleva momxmarebels operatiulad miawodos informacia ama Tu im produqciaze. dResdReobiT reklama warmoadgens internetis ganuyofel nawils.
       sur. 1-ze mocemulia analitikuri kompaniis Zenith Optimedia monacemebi internet-reklamaze msoflios danaxarjebis Sesaxeb 2007-2010 wlebisaTvis da 2011 wlis prognozi.  naCvenebia, rom danaxarjebi 2007 wels Seadgenda 48 miliard dolars, 2008 wels - 51,6 miliard dolars, 2009 wels - 56,7 miliard dolars, 2010 wels - 70 miliard dolars. 2011 wels danaxarjebi miaRwevs 75 miliard dolars. internet-reklamaze mTeli msoflios danaxarjebis TiTqmis naxevari modis erT qveyanaze - aSS-ze.
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sur. 1. msoflios danaxarjebi reklamaze 2007-2010 wlebSi, 2011 wlis

prognozi  (kompaniis Zenith Optimedia monacemebi)

           sur. 2-ze naCvenebia onlainuri reklamis gadaxdis sxvadasxva modelis
efeqturobis  dinamika. masze  mocemulia faswarmoqmnis sami modeli:  CPM,
Performance da hibriduli  (Sereuli modeli).
     CPM modeli aris faswarmoqmnis modeli, romlis Tanaxmadac reklamis mwarmoebeli Tanxas ixdis reklamis 1000-jer CvenebaSi e.i. imaSi, Tu ramdenjer Sexeda momxmarebelma reklamas internetSi. am modelis naklia is, rom reklamis mwarmoebeli Tanxas ixdis maSinac ki, roca momxmarebeli ar atkacunebs reklamaze.
CPM modelis naklovanebebi gaTvaliswinuli iqna modelSi Performance. am modelis Tanaxmad, reklamis mwarmoebeli Tanxas ixdis Sedegebis mixedviT. models Performance gaaCnia sxvadasxva saxe: CPC, CPL, CPA.
modelSi CPC (Cost-per-Click) reklamis mwarmoebeli Tanxas ixdis mxolod maSin, roca momxmarebeli daatkacunebs reklamis gadagzavnaze.
modelSi CPL (Cost-per-Lead) reklamis mwarmoebeli Tanxas ixdis ara datkacunebisa da CvenebisaTvis, aramed dainteresebuli pirebis Sesaxeb informaciisaTvis. mag. im piris sakontaqto monacemebisaTvis, romelic dainteresebulia reklamis mwarmoeblis produqciiT an momsaxureobiT.
modelSi CPA (Cost-per-Action) reklamis mwarmoebeli Tanxas ixdis konk​retuli moqmedebebisaTvis. mag. rogoricaa sakredito baraTiT operacia e.i.
produqciis gayidvisaTvis.
rogorc sur. 2-dan Cans momavali aqvs models Performance. igi sul ufro popularuli xdeba.
[image: image3.jpg]Imho, Sol
Index20 3%

Media Selling

% Mail.ru, RBK

o bbgs.
48%




sur. 2. onlainuri reklamis gadaxdis modelebis efeqturobis dinamika
       internet-reklamis ruseTis bazari. analitikuri saagento J'son&Partners aRniSnavs, rom sul ufro da ufro izrdeba ruseTis daintereseba internetSi reklamebis ganTavsebisadmi. misi SefasebiT, internet-reklamis ruseTis bazris moculoba 2008 wels iyo 600 milioni dolari, 2009 wels - 700 milioni dolari, 2010 wels - 900 milioni dolari (sur. 3).
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sur. 3. internt-reklamis ruseTis bazris moculoba da dinamika 2009-2010 wlebSi (saagentos J'son&Partners monacemebi)
     ruseTSi onlainuri reklama iyofa 3 segmentad: konteqsturi reklama, mediuri reklama da arastandartuli reklama.
konteqsturi reklama aris iseTi reklama, romelic ar gadarTavs momxmareblis yuradRebas da aCvenebs mas mxolod im gancxadebebs, romlebic pirdapiraa dakavSirebuli momxmareblis interesebTan.
mediuri reklama aris iseTi reklama, romelic gadarTavs momxmareblis yuradRebas misTvis saintereso masalis daTvalierebisa da wakiTxvisagan. reklamas gamoaqvs informacia momxmareblis interesisagan gansxvavebuli Tematikis Sesaxeb. 
konteqsturi reklamisagan gansxvavebiT, romelSic gadaxda xdeba Sedegebis mixedviT (reklamis saitze gadasvla), mediur reklamaSi gadasv​la Cveulebriv xdeba sareklamo masalis Cvenebis raodenobis mixedviT.
arastandartul reklamas miekuTvneba: virusuli marketingi, spon​soruli proeqtebi.
J'son&Partners-s gamokvlevebis Tanaxmad, ruseTSi konteqsturi reklamis wilma 2008 wels Seadgina 58-59%, 2009 wels - 62-65%, 2010 wels - 70%. misi moculoba 2010 wels iyo 330-350 milioni dolari.
analitikuri saagentos Руметрика monacemebis mixedviT, konteqsturi reklamis bazari erTmaneTSi gaiyo Semdegma qselebma: Yandex da Begun (sur.4).
ruseTis komunikaciuri saagentoebis asociaciis (АКАР) monacemebis mixedviT mediuri reklamis bazarma 2008 wels Seadgina 7,5 miliardi rubli, 2009 wels - 8,3 miliardi rubli, 2010 wels - 9 miliardi rubli.
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sur. 4. konteqsturi da mediuri reklamis  struqtura 2010  wels
          saagentos АЦВИ monacemebiT, aRniSnuli saxis reklamis bazris TiTqmis 50% modis qselebze: Imho.ru da Index20.ru, 48% - qselebze Mail.ru da sxva qselebze, 4% - saagentoze Media Selling, 3%-saagentoze Sol (sur. 4).
           saagentos AdWatch monacemebis mixedviT, arastandartuli reklamis moculoba 2008 wels iyo 1,02 miliardi rubli, 2009 wels - 1,5 miliardi rubli, 2010 wels - 2 miliardi rubli.
zemoT aRniSnulidan gamomdinare, internet-reklamis ganviTarebis ten​den​cia aSkaraa. misi moculoba izrdeba da igi TandaTan gamodevnis sainformacio saSualebebis sxvadasxva saxes.
internet-reklamisadmi interess ganapirobebs:
1. internetSi videokontentis swrafi zrda, rac dakavSirebulia imas​Tan, rom didi raodenobiT momxmarebeli tradiciuli tele​​viziidan gadadis Web-ze;
2. socialuri qselebis ganviTareba;
3. internet-bazris TandaTanobiT mowesrigeba, romelsac Tan sdevs in​ternet-maRaziebis gamoCena da globaluri strategiis Semu​Sav​eba;
4. analitikuri kompaniebis rolis gazrda auditoriis analizsa da gadax​dis modelebis SerCevaSi;
5. auqcionebis farTod gamoyeneba da faswarmoqmnis gamWvirvalobis zrda.
bolo wlebis ganmavlobaSi saqarTveloSi SeimCneva internet-reklamis ganviTareba. Cvens qveyanaSi internet-reklamis ganviTarebis ZiriTadi prob​lemebia:
1. kompiuterizaciis dabali done;
2. sakredito baraTebis minimaluri gavrceleba;
3. internet-reklamis sakanonmdeblo bazis ararseboba;
4. internet-reklamis gavrcelebis kvlevis analitikuri kompaniebis
ararseboba;
     5. qarTuli biznes-kompaniebis mxridan internet-reklamis mimarT arasakmarisi daintereseba.
aRniSnuli problemebis gadawyveta moiTxovs rogorc saxelmwifos, as​​e​ve arasamTavrobo organizaciebisa da kerZo kompaniebis erTobliv moqme​de​bas internet-reklamis ganviTarebis saqmeSi.
gamoyenebuli literatura da veb-resursebi:
           1. s. razmaZe. internetis Tanamedrove teqnologiebi. Tbilisi. 2010 w.
2. www.compress.ru

3. www.roverbook.ru
4. www.macromedia.com
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